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 UPCOMING SEACAA TRAININGS
Strength Based Management
(Re-certification/Continuing Education)
May 12-13, 2016
KCEOC, Barbourville, KY

CLICK HERE TO REGISTER!

2016 SEACAA 
Annual Conference
September 13-16, 2016
Myrtle Beach, SC

Strength Based Management
November 10-11, 2016
KCEOC, Barbourville, KY

CLICK HERE TO REGISTER!

Embassy Suites Myrtle Beach at Kingston Plantation, 
9800 Queensway Boulevard, Myrtle Beach, SC  29572

The Embassy Suites Myrtle Beach boasts nine swimming pools, the Splash! Waterpark, 
a full-service Royale Day Spa, and a 50,000 sq. ft. Sport and Health Club. Its spacious 
two-room suites come complete with private balconies, all with panoramic Atlantic Ocean 
views.  Can’t get much better than that! After a full day of workshops, you might stroll on 
the beach, unwind in a whirlpool or at the oceanfront bar…or maybe join friends at the 
complimentary evening reception. The choice is yours.

SEACAA CONFERENCE BACK BY POPULAR DEMAND….
RETURNS TO MYRTLe BEACH, SC!
SEACAA will return to the Embassy Suites Myrtle 
Beach-Oceanfront Resort, in Myrtle Beach, SC, 
for its annual SEACAA 2016 Conference, People, 
Performance & Partnerships, following a great 
conference experience in 2015 at the same loca-
tion.  Start making your plans to attend and 
reserve your room now. You won’t want to miss it! 

Reserve your room NOW for the 
2016 SEACAA Annual Conference!......

Phone: 1-800-876-0010 
Website: www.kingstonresorts.com.
                     Group Code: SAA
Deadline: August 12, 2016

SEACAA
Southeastern Association of Community Action Agencies

on community action
A Newsletter of the Southeastern Association of Community Action Agencies

http://seacaa-us.org/wp-content/uploads/2016/04/Registration-Form-Strength-Based-Ldsp-May-2.pdf
http://seacaa-us.org/wp-content/uploads/2016/04/Registration-Form-Strength-Based-Ldsp-November-2.pdf
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Proof MOTHER’S Program Really Works
“Being a single parent is hard, and you need all the help you can get…..”

Weaver said the women in the 
program are either in the court 
system to get their child back, or 
their child has been put in a safety 
program through the Department 
of Human Resources and they are 
required to attend the class before 
the children can return home to the 
mother.

Pounders was ordered to attend the 
program after her sons, Noah, who 
will be 3, and Cooper, 
who will be 5, were placed in a 
safety program by the Colbert 
County Department of Human 
Resources. Her son Noah was se-
verely injured by Pounders’ former 
boyfriend, Ryan Allen, of 
Tuscumbia, in 2013. Allen was 
arrested and pleaded guilty to ag-
gravated child abuse in 2015 and 
sentenced to 15 years in prison.

“What happened to Noah was 
awful. It was horrible. It was a 
wake-up call for me,” Pounders 
said. “One of the UAB doctors 
said (Noah) could die; they didn’t 
expect him to make it. That was 
the first wake-up call for me. He 
has some development issues, but 
he is very smart. He’s a typical 
little boy. I thank God every day 
for Noah and Cooper.”

MUSCLE SHOALS —
When Shenoah Pounders was 
ordered to attend the MOTHERS 
Program in 2013, she knew it was 
something she had to do, and she 
made up her mind to get something 
out of it.

“Being a single parent is hard, and 
you need all the help you can get. 
I needed the help,” said Pounders, 
a 25 year-old single mother of two 
boys. “You get out of it what you 
put into it. It’s an awesome oppor-
tunity. The class really helped me.”

The MOTHERS Program is a 16-
week parenting program adminis-
tered and taught through the 
Community Action Agency of 
Northwest Alabama in Colbert, 
Franklin and Lauderdale counties. 
Most participants are single, 
divorced or estranged from their 
spouse. 

According to Director Shelia 
Weaver, the program is designed to 
teach mothers to be a better 
parent and “how to have a stable 
environment for their child.” 
Classes include a multitude of 
topics including money manage-
ment, healthy relationships, and 
anger management and much 
more.

Through the MOTHERS program 
Pounders realized she had a prob-
lem making healthy choices. “I was 
choosing people who were toxic 
for me,” she said. She said the 
program helped her with 
parenting skills she uses now rais-
ing the two boys. “I know I’m a 
better parent by going through 
the program,” she said.

Amber Steward, director of the 
Franklin County DHR, “This pro-
gram gives these mothers a 
support system that guides them 
and helps them have a better under-
standing of what being a 
parent is all about,”she said. “She-
lia does a great job. She makes the 
class fun, engaging and 
they learn. They come out a better 
person.”

Reported by Tom Smith, Senior Staff Writer, The 
(Florence) Times Daily

2016  SEACAA Calendar
1. NCCAA 2016 Annual Conference • May 10-13 • Sea Trail Golf Resort and Convention Center, Sunset Beach, NC
2. 2016 NCCAA Board Summit • May 13-14 • Sea Trail Golf Resort and Convention Center, Sunset Beach, NC
3. Strength Based Management (Re-certification/Continuing Education) • May 12-13 • KCEOC, Barbourville, KY

May

September
November

1. SEACAA 2016 Annual Conference • September 13-16 • Embassy Suites Myrtle Beach, Myrtle Beach, SC

1. Strength Based Management • November 10-11 • KCEOC, Barbourville, KY
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Congratulations to CAC in Knoxville, TN! 
Green Light Award Recognizes Leadership in Advancing Sustainability  

Congratulations to the Knoxville-Knox County Community Action Committee, recently award-
ed the 2015 Green Light Award of Excellence by the local branch of the U.S. Green Building 
Council. USGBC celebrates Knoxville area organizations that demonstrate leadership in 
advancing sustainability.

KNOXVILLE, TN - 
“We’re so committed to sus-
tainability and to making sure 
low- and moderate-income 
communities realize the ben-
efits to improving energy ef-
ficiency and the environment,” 
says CAC Executive Director 
Barbara Kelly. “We’re thrilled 
to have the Green Building 
Council recognize the impor-
tance of doing this.”  

CAC was recognized for its 
lead role in a number of proj-
ects, including the Knoxville 
Extreme Energy Makeover 
(KEEM) and Lead Safe & 

Healthy Homes programs. 
CAC administers both of these 
programs in partnership with 
the City of Knoxville and has 
helped hundreds of local fami-
lies make their homes healthi-
er and more energy-efficient. 

CAC also organized the local 
AmeriCorps program in 1994 
– making it one of the longest-
running, largest AmeriCorps 
programs in the state.  “CAC 
helps people and change 
lives, and the Green Light 
Award recognizes how CAC’s 
mission also makes Knoxville 
a more livable and sustainable 
community for thousands of 

families,” says Erin Gill, direc-
tor of the City of Knoxville’s 
Office of Sustainability.”This 
award celebrates the many 
ways that CAC leads our city 
in advancing sustainability 
principles such as energy ef-
ficiency, local food, and en-
vironmental stewardship and 
action,” says Glenn Richters, 
who chairs the USGBC East 
Tennessee branch and sits on 
the state board.  

~Knoxville-Knox County Com-
munity Action Committee, TN

Pictured: CAC Executive Director, Barbara Kelly, presenting the award to the CAC Board, and CAC staff responsible 
for environmentally sustainable improvements to low income communities are recognized for their good work.
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Feedback Critical for ROMA Next Gen 

NASCSP is currently using the collective feedback from the initial comment period to inform updates to 
ROMA Next Generation. While some elements of ROMA Next Generation will be familiar, there have been 
substantial updates to CSBG National Performance Indicators for individuals and families, and new tools 
added to capture community level change which often takes more than one year to achieve. The Network will 
have additional opportunities to review and provide feedback to the revised ROMA Next Generation frame-
work.  This process includes the initial 60-day public comment period, final revisions as necessary, followed by 
another 30-day comment period. Your comments are critical to the proposed implementation of ROMA Next 
Generation. Take the time to provide your invaluable input during these comment periods. 

NASCSP will use your feedback to help revise ROMA Next Generation mechanisms that it will share with the 
Office of Community Services. The Office of Community Services is expected to share this information with 
the Office of Management and Budget (OMB).

For additional information you may email NASCSP at: 
romanextgeneration2016@gmail.com.

YOUR MEMBERSHIP COUNTS
Poverty and the conditions that impact the poor must be a priority to 
leaders and stakeholders on local, state and national levels. Your financial 
support of SEACAA ensures we have the tools and financial resources 
necessary to educate these individuals, while ensuring that the voices 
of the nearly 200 agencies and the low-income families and individuals 
represented are heard.  We need your financial support to advance this 
important work. Please submit your payment today if you have not yet 
done so. Go to seacaa-us.org for a membership application. 

Join SEACAA and help send the message that the southeast is 
united to Advocate, Collaborate, Innovate and Identify Strate-
gies and Solutions to expand agency capacity to move families/
individuals out of poverty.

Hardest Hit Fund 
Provides Help through 
Unemployment Bridge 
Program
MANCHESTER, KY - 
Unemployed Kentuckians had the 
option of a forgivable loan to help 
with mortgage payments through the 
Unemployment Bridge Program. The 
Hardest Hit Fund® made $148 mil-
lion dollars available to those unem-
ployed through no fault of their own 
three years prior. Recipients quali-
fied for up to $30,000 or 18 months 
of mortgage payment, depending on 
which occurred first. To qualify for 
the program, Kentuckians must have 
experienced one of three things, in-
cluding unemployment or a reduction 
in income due to under employment 
or a qualifying disability. KCEOC 
served 93 people through the program. 
The Unemployment Bridge Program 
is now closed, but KCEOC is still 
offering delinquency and foreclosure 
counseling. Thanks to the Kentucky 
Housing Corporation for making this 
possible.

- KCEOC Community Action 

POVERTY RATES IN SEACAA STATES
• Alabama 19% 
• Florida 17%
• Georgia 18 %
• Kentucky 19%
• Mississippi 22%
• North Carolina 17%
• South Carolina 18%
• Tennessee 18%

http://seacaa-us.org/
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HENDERSON, TN - 
Ronnie Butler, RSVP Veterans Volunteer Recruiter, from Southwest Hu-
man Resource Agency in Henderson, TN., was awarded the “American 
Eagle Award” by the Holiday Corporation, sponsored by Assisted Living 
and Nursing Home Facilities. Ronnie provides weekly Fireside Chats 
with the Veterans and their wives.
- Southwest Human Resource Agency, TN

Left to right – Jessica McMoore 
(SC), Kreda Yokley (TN), Can-
dace Madison (KY), Sharon C. 
Goodson (NC)

Last month, community action 
leaders from across the state 
attended the 2016 NASCSP 
conference in Washington, DC.  

Regional 
Community Action 
Leaders Meet at 
NASCsP Conference 
Washington

KCEOC Head Start Chosen for PNC 
Grow Up Great
MANCHESTER,KY - 
The KCEOC Island Creek Head Start Center in Clay County was se-
lected for the PNC Grow Up Great Grant in the amount of $6,000 by the 
Parkway Manchester Team at PNC Bank in Manchester, KY. 

PNC Grow Up Great is a $350 million, multi-year, bilingual initiative 
that began in 2004 to help prepare children from birth to age 5 for suc-
cess in school and life. To date, the program has served approximately 
2.3 million children.

PNC encourages em-
ployee involvement in 
PNC Grow Up Great 
through a progressive 
policy that permits up 
to 40 hours a year of 
paid time off for vol-
unteerism. Employees 
who volunteer at least 
40 hours over a twelve-

month period at a qualified nonprofit early education program in the 
Grants for Great Hours Program earn a $1,000 grant donation for the 
preschool in their name.
 
Since Grow Up Great’s 2004 inception, more than 42,000 PNC employ-
ees have volunteered and approximately 485,000 volunteer hours have 
been logged at early childhood education centers. In addition, employees 
donated more than 626,000 items for use in classrooms or for the per-
sonal well-being of preschool children. The Parkway Manchester Team 
also came to the center and volunteered with the Head Start Program. 
KCEOC is appreciative of the time, commitment, and selection of their 
center for the Grow Up Great Grant.

- KCEOC Community Action Partnership, KY

Pictured (left 
to right): Diana 
Jackson, Jacob 
Beckner, Donna 
Rice, Pat Reid , 
Debbie Na-
pier, Carmen 
Senters. (Not 
Pictured: Kristen 
Fitch, Brandi 
Reynolds)
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“Social media shouldn’t be out there alone; it should 
be integrated and aligned with your strategic goals 
and target audiences,” said Beth Kanter, Nonprofit 
Consultant and Author of Beth’s Blog, one of the 
longest running and most popular blogs about 
nonprofits and social media.”

Guide to Social Media for Nonprofits
Social media has undeniably changed the way brands and customers communicate. Read more about how to craft 
an effective non-profit social media strategy with these tips from article reposted from Sprout Social, A Strategic 
Guide to Social Media for Nonprofits - Maddie Grant | August 24, 2015

GET THEIR COOL STRATEGIC GUIDE TO SOCIAL MEDIA FOR NONPROFITS here.

1. Define Social’s Role in Your Communications Strategy
“Social media shouldn’t be out there alone; it should be integrated and aligned with your strategic goals and target audiences,” 
said Beth Kanter, Nonprofit Consultant and Author of Beth’s Blog, one of the longest running and most popular blogs about 
nonprofits and social media.”

2. Determine What You Want to Accomplish
As part of a nonprofit team, you’re no stranger to having a mission. Whether to eliminate poverty or protect an endangered 
species, you understand what your overall charge is. Similarly, your social goals should be clear. 

3. Identify Your Target Audience
“A lot of nonprofits say, ‘well, our audience is the general public,’ but if you think you’re speaking to the general public, you’re 
probably speaking to nobody,” said Bridgett Colling, Director of Content Marketing at See3 Communications, a digital agency 
for nonprofits and social causes.

4. Choose the Right Networks
Once you have identified your target audience, study social media demographics to find out where they are active online, and 
focus your efforts on those networks.

5. Create a Content Strategy
When creating a content strategy, focus on storytelling that gets your message across.

6. Put Engagement First
Social media is far more than a publishing platform —it’s a place to capture people’s attention, connect with supporters and 
build communities.

7. Empower Your Advocates & Cross-Promote Your Content
Even the most enthusiastic proponents of your organization may not realize that social sharing is a powerful way that they can 
raise awareness for your cause. If you are creating or ramping up your presence on a specific network, make it known to all 
of your constituents that they can connect with you there. Show them the value of following—the stories, tips and images they 
can expect to see—and educate them about the best ways to show support.

8. Track & Measure Your Results
From day one, track your social media efforts to ensure that you are progressing toward your goals. 

http://www.socialfish.org/2015/08/a-strategic-guide-to-social-media-for-nonprofits
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President’s Column

Ricky Baker

SEACAA Executive 
Committee

President - Ricky Baker
Vice-President - William Holt

Secretary - Brenda Fox 
Treasurer -  Belva Dorsey

Our Mission:
SEACAA exists as a pro-
fessional organization 
that provides research 
and policy development 
resources,education and train-
ing to ensure progress toward 
the elimination of poverty 
and causes of poverty in the 
Southeast. We focus particu-
larly on serving our member-
ship, which represents
the interests, issues and 
concerns impacting the quality 
of life in communities.

We also link local, state, and 
national organizations in 
developing strategies, poli-
cies, and actions. We believe 
that investing in improving the 
quality of life of citizens and 
communities through carefully 
planned programs and policies 
is a crucial investment in the 
nation’s well being.

The 2016 
SEACAA An-
nual Confer-
ence is now 
close upon us.  
The Conference 
information 
and registra-
tion information is 
now on the www.seacaa.org web-
site.  The Annual Conference will be 
held September 13-16 at the Em-
bassy Suites in Myrtle Beach, South 
Carolina. The theme is People, 
Performance and Partnerships.  We 
look forward to seeing everyone in 
Myrtle Beach!

I ask each of you to visit the 
SEACAA website in the coming 
days for more information about 
conference workshops and activities.  
You can find current and upcom-
ing training opportunities through 
our SEACAA certification program.  
You will also find information about 
our annual awards for agencies, 
staff, and volunteers.  These awards 
are presented at the banquet each 
year and information will be posted 
on the website for the submission 
process.  Help honor those who have 
helped Community Action “change 
lives.”  
 
SEACAA’s mission is to strengthen 
the Community Action Agencies in 
Region IV.  By providing technical 
support, training opportunities, and 
advocacy, SEACAA remains on the 
leading edge in providing support to 
the Community Action Agencies of 
Alabama, Florida, Georgia, Ken-
tucky, Mississippi, North Carolina, 
South Carolina, and Tennessee.   If 
you know a way that SEACAA can 
help you or your state, please let us 
know how!

2016 is once again election year 
for officers to the SEACAA Board 

of Directors.  Officers include the 
President, Vice-president, Secre-
tary, and Treasurer.  According to 
the SEACAA By-Laws, it shall 
be a qualification for the office of 
President of the Association that the 
individual seeking such shall rep-
resent an agency which has been a 
member of the Association in good 
standing for at least two years imme-
diately prior to the annual meeting at 
which the election shall take place.  
Candidates for other elected offices 
of the Association shall represent an 
agency which has been a member of 
the Association in good standing for 
at least one year immediately prior 
to the annual meeting at which the 
election shall take place.  In meeting 
this qualification dues must be paid 
not later than June 15th of each year.  
The election timetable and official 
letter regarding the election will 
be sent to all agencies in the near 
future.  I encourage anyone wishing 
to serve the Southeastern Associa-
tion of Community Action Agencies 
to consider running for an elected 
office.

As is our promise, “Community 
Action changes people’s lives, em-
bodies the spirit of hope, improves 
communities, and makes America 
a better place to live”.   See you in 
Myrtle Beach in September!!!

Ricky Baker
Your SEACAA President

Our promise, “Community Action 
changes people’s lives, embodies 
the spirit of hope, improves com-
munities, and makes America a 
better place to live”. 

Ricky Baker, SEACAA President

SAVE THE DATE
SEACAA CONFERENCE
SEPTEMBER 13-16, 2016
EMBASSY SUITES
MYRTLE BEACH, SC

Click here for more information 
about hotel reservations!

http://seacaa-us.org/?page_id=1594
http://seacaa-us.org/?page_id=1594
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Let’s

TalkPoverty is a project of the Center for American Progress. The Center 
for American Progress has been incorporated and is operated as a public 
charity. Use their interactive map to learn more about the economic health 
of your state and congressional district across a variety of indicators.

14.8%
46.7 million people in the U.S. fell below the 
poverty line in 2014.

BASIC STATISTICS
The data below reflect the national averages for essential poverty and wellbeing statistics. For data that is specific to states and 
congressional districts, see our poverty by area tool.

CREATING GOOD JOBS
Income Inequality: 16.4 
Ratio of the share of income going to the top 20% and bottom 20% 
of households in 2014

High School Graduation Rate: 81% 
Percentage of high school students who graduated on time at the 
end of the 2012-2013 school year

Disconnected Youth: 16% 
Percentage of youth ages 18 to 24 who were not in school or work-
ing in 2013

Higher Education Attainment Rate: 42.3% 
Percentage of young adults ages 25 to 34 who had an associate’s 
degree or higher in 2014

Gender Wage Gap: 79.9 cents 
Women’s median earnings for every dollar of men’s median earn-
ings in 2014

Unemployment Insurance Coverage: 27.4% 
Percentage of unemployed workers who received unemployment 
insurance in 2014

STRENGTHENING FAMILIES AND COMMUNITIES
Children Living Apart from Parents: 5 
Number of children who lived in foster care for every 
1,000 children under age 18 in 2013

Teen Birth Rate: 26.5 
Number of births per 1,000 women ages 15 to 19 in 2013

PROMOTING FAMILY ECONOMIC SECURITY
Hunger and Food Insecurity: 14.0% 
Percentage of households who were food insecure in 2014

Affordable and Available Housing: 57 
Number of housing units in 2013 that were affordable and 
available for every 100 renter households with low in-
comes

Savings and Assets: 7.0% 
Percentage of households in 2013 that used high-cost, 
high-risk forms of credit to make ends meet

Lack of Health Insurance Coverage: 23.2% 
Percentage of people under age 65 and below 138% of the 
poverty line who did not have health insurance in 2014

 Sampling of references for statistics - US Census Bureau, Kids Count Data 
Center, Employment and Training Administration, Centers for Disease Con-
trol, National Center for Education Statistics, National Low Income Hous-
ing Coalition. Complete listing available at http://talkpoverty.org/basics/

POVERTY RATES
Overall Poverty Rate: 14.8%
Percentage of people who fell below the poverty line—$23,834 
for a family of four—in 2014

Twice the Poverty Level: 33.4%
Percent of people who fell below twice the poverty line—47,668 
for a family of four—in 2014

Child Poverty Rate: 21.1%
Percentage of children under age 18 who fell below the poverty 
line in 2014

African American Poverty Rate: 26.2%
Percentage of African Americans who fell below the 
poverty line in 2014

Hispanic Poverty Rate: 23.6%
Percentage of Hispanics who fell below the 
poverty line in 2014

White Poverty Rate: 10.1%
Percentage of non-Hispanic Whites who fell 
below the poverty line in 2014

Native American Poverty Rate: 28.3%
Percentage of Native Americans who fell below the poverty 
line in 2014

People with Disabilities Poverty Rate: 28.5%
Percentage of people with disabilities who fell below the 
poverty line in 2014
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“Tornadoes can cause tremendous 
damage, but they cannot break a 
community’s spirit and willingness 
to put the pieces back together,” 
ADECA Director Jim Byard Jr. 
said.”

ORANGE BEACH - 
A Phil Campbell housing complex 
constructed as part of relief efforts 
from the devastation caused by 
a series tornadoes in Alabama in 
2011 was honored by an advocacy 
group for low-income housing.

The Low Income Housing Coali-
tion of Ala-
bama named 
The Village 
at Oliver 
Place multi-
family 
housing 
complex 
as its 2015 
Excellence 
in Affordable Housing project. The 
24 townhouse-style rental units for 
families in the Franklin County 
town is a partnership between the 
town of Phil Campbell, the Com-
munity Action Partnership of North 
Alabama and the Alabama Depart-
ment of Economic and Community 
Affairs. 

A $545,000 disaster recovery Com-
munity Development Block Grant 
administered by ADECA 
helped fund the complex. The grant 
enabled the project to obtain more 
than $3 million in tax credits from 
the Alabama Housing Finance 
Authority.

“Tornadoes can cause tremendous-
damage, but they cannot break a 

community’s spirit and willingness 
to put the pieces back together,” 
ADECA Director Jim Byard Jr. 
said. “This project to aid the resi-
dents of Phil Campbell represents 
the tremendous progress that can be 
made when state and local leaders 
work together. We are honored that 
the Low Income Housing Coalition 
chose to recognize this project and 
our partnership.”

ADECA administered more than 
$45 million in disaster recovery 
Community Development Block 
Grant funds made available to 
Alabama by the U.S. Department 
of Housing and Urban 
Development and was named the 
lead state agency to help communi-
ties rebuild after tornadoes in 2011 
by Gov. Robert Bentley.
Photos and story reported by Holly T. Hicks/, Mi-
chael Tubbs, Community Action Partnership of North 
Alabama

Tornado recovery project 
in Phil Campbell receives honor  CELEBRATE COMMUNITY 

ACTION MONTH IN MAY
As community action agencies 
across the country celebrate 
Community Action Month in May 
2016, the nearly 200 agencies 
in Region IV are encouraged to 
send a strong message of how 
the promise of community action 
impacts communities across the 
southeast. The list below provides 
some ideas:

• Hold an open house and invite 
elected officials, and community 
and faith-based leaders.

• Write an Op Ed for your local 
newspaper and share the commu-
nity action story and what you’re 
doing in your local community.

• A picture is worth a thousand 
words - share a photo with your 
local newspaper editor of your 
weatherization crew working at 
a home, a senior citizen being 
served, or a volunteer reading to 
children…OR post it on 
Instagram.  Any one of these 
shots will send a strong image of 
your contributions to the commu-
nity. Always remember to get that 
trusty photo release form signed 
first.

• Have your local radio station run 
a public service announcement. 
Most radio stations will run PSAs 
at no cost.

• Post a customer success story 
on your website or Facebook.

• Tweet #hope rekindled, commu-
nity action works 2016

• Have an “insert” about your 
agency placed in the local news-
paper. 

• Add May is Community Action 
Month to your email signature 
and you’ll share the message with 
each email you send.

Please share your pictures, sto-
ries, letters, etc. with us and we’ll 
happily share how your agency 
celebrated Community Action 
Month in our next issue.


